
SALINAS VALLEY TOURISM & VISITORS BUREAU

HISTORIC RESOURCE BOARD PRESENTATION 11.3.2025

THROUGH REGIONAL HERITAGE TOURISM, WE ARE CREATING POINTS OF DESTINATION THAT SHARE 

OUR STORIES, HONOR THE LEGACIES OF OUR DIVERSE ANCESTORS, AND INSPIRE 

NEW OPPORTUNITIES FOR ECONOMIC GROWTH.
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July 1, 2024 — June 30, 2025 Visitors at CWC Salinas: 6554

10% of visitors extended their stay in area*: 655

By 1.6 extra nights in the area*:

1048

FY 2023/2024:  5091 Visitors  ( 28.7% increase vs last fiscal year)

* Travel Analytics Group Visitors Impacts 2025 Study



“Historic Landmarks of Three Nations, Scenery, Drives”  (Postcard circa 1906)

Regional Heritage Tourism in San Benito & Monterey Counties

Storytelling of our rich history & heritage

Place-making with our beautiful landscapes



Salinas Station 

Arriving 2028

250th Anniversary 

of the Expedition

2025 - 2026





P l a c e - M a k i n g  a n d  S t o r y t e l l i n g  i n  t h e  V a l l e y s  o f  A n z a







“Visit California and its global consulting firm JLL 

have recognized the Salinas Valley Tourism and 

Visitors Bureau and its marketing plans as a 

significant path towards economic growth through 

regional heritage tourism.”

— Monterey Herald, July 17, 2025



This first-of-its-kind 88-

page guide showcases 

the opportunities for 

storytelling through the 

experiences of both the 

expedition and the tribes 

they encountered, 

highlighting their journey 

to the founding of San 

Francisco. 





Throughout the state, CWCs are strategically located in areas where 

visitors can readily find them. These sites require central locations with 

convenient parking and typically are adjacent to commercial businesses 

where tourist spending is valued as a regular component of their business 

revenues.

Other CWC commercial sites frequently furnish the signage for the CWC 

recognizing the value of that investment and that visibility is critical to the 

success of their collective operations.

CWC on- site signage as illustrated in the two examples at the Del Amo 

Fashion Center and the Citadel Outlets.



Sample proposed banner designs



2008-2009

Grant monies from  

Federal funding to 

the City of Salinas 

for the historic 

freight depot 

$500K

Source: https://www.fhwa.dot.gov/environment/transportation_enhancements





School Tours & Open House First Saturday of the Month




