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POWER OF TOURISM

In Monterey County:
4.5 Million Overnight Visitors
$2.7 Billion Visitor Spending
$109 Million Local Taxes
24,390 Full-time Jobs

2015 Dean Runyan Study

Salinas:
588k Overnight Visitors
$354 Million Visitor Spending
$14.2 Million Local Taxes
3,188 Full-time Jobs
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TRANSIENT OCCUPANCY TAX (TOT)
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RETURN ON INVESTMENT
July — January 2016

SALINAS INVESTMENT
FYTD: $72,774

ECONOMIC IMPACT GENERATED BY
MCCVB AT MID-YEAR

$20,865,531

RETURN ON INVESTMENT
286:1
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Marketing & Communications
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MARKETING ACTIVITY

ENTERTHE
| BUCKET LIST WORTHY

| MOMENTS =

SWEEPSTRKES

MO \.TI.M T

Goms i by Tt mpm

T8 ;

Ad Campaigns
Content Marketing
Promotions & Contests
Media/Public Relations
International Programs
Visitor Guide
SeeMonterey.com
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MEDIA RELATIONS

Poetry and life experience far this fall must be the top[=
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reasons to Monterrey

relations/pitching
 Media missions
e Media FAMs
« Domestic &
International agency
partners

Ehe New Hork Times
TRAVEL

What to Find in Salinas Valley: Lush
Fields, Good Wine and, Yes, Steinbeck

RATES STARTING
FROM $169

DATLYsNEWS | LIFESTYLE

Elephants will serve you breakfast at this safari experi

! in California
Breciate the allure of Salinas, Calif., duril g o @
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Travel: A California literary pilgrimage B! root steaks, seasoned with miso, and tl

Exploring the Golden State’s landmarks for book lovers ab |
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#\f wild rice. Even the wine in the crusty




Walk: Phoenix, Arizona

Social:

857,239 Impressions

Media:

Golf Writer, East Valley Tribute, Eater AZ, Phoenix Magazine, Phoenix New
Times, AZ Daily Star, CBS 5, Arizona Foothills Magazine

$18,039 in earned media value

2,937,823 in media impressions



SOCIAL NETWORKS

FE See Monterey in @ Salinas, California.

Published by Allyson Ryan - October 24 st 12:20pm - @

Great things are happening on Main Street! Be sure to see the Matienal
Steinbeck Center, 201 Main and Farmers Union Pour House next time you're in
town.
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Fublished by Allyson Ryan September 10 at 8:11am - @

Round up the kiddos for these "must see” spots in Salinas!

= See Monterey

-
ﬂ Published by Allysc
I's a bird, it's a plane, t's the California International Air:
incredible adrenaline rush as well as the Konterey Bea
Science Saturday at Pacific Grove Museum of Natural

5 Family Fun Attractions in Salinas

Manterey County is loaded with all sorts of family fun activities and Salinas
is no exception. Here are just a few ways you and your little ocnes can fully
explore Steinbedk Country just 3 quick 20 minute from Monterey.

Things to Do in Monterey This Weekend: September
23-25, 2016

‘Watch jaw-dropping aercnautical acrobatics from the USAF Thunderbirds,
parachuting from the Liberty Jump Team, stunts from Metal Mulisha and...

SEEMONTEREY.COM

Followers and Fans:

Facebook: 99,861: +23%
Twitter: 17,675: +24%

Blog: 25,000 average
unique monthly visits: +49%

Instagram: 12,819: +146%
YouTube: 195: +17%



DESTINATION SALINAS

e Visitor's Center
Collaboration

e Tour & Travel
outreach

e Media FAMs




RESIDENT SENTIMENT STUDY (NOV 2016)
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RESEARCH & REPORTING

Top Motivations for Visiting
(% of respondents)

Strategy: Distribution for
research and data to improve

Scenic Beauty Overall Ambiance
business environment (66.4%) et
. . Weather Rest ts,
Tactics: o (42.4%) Cuisine, Food
* Quarterly Destination Culture (37.2%)
Performance Reporting
° Quarterly Market |nte”igence Traveler Demographics (% of respondents)
re pOrtS Average household .
- . income 2.7 have
* Develop/synergize community $109,981 children under
data sharing opportunities age 18
N
Average 55.8% " K J

age Are
45.8 married
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Forbes

REINVENTING AMERICA

THE AGTECH
SUMMIT
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PLEASE JOIN US
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Quarterly Forum:

Wednesday April 26, 2017
2:00-3:00 PM
The Lodge at Pebble Beach

MONTEREY
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