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ABOUT DCI



DCI PROGRAM GOALS

1. Elevate Salinas' profile 
nationally & regionally

2. Position Salinas as a global 
ag-tech hub 

3. Help correct misperceptions 
about Salinas

4. Assist in bringing new 
business to the city by 
building relationships with 
site selectors



2016 – 2017



JUNE 2016 SAN FRANCISCO MEDIA TOUR



2016 INBOUND PRESS VISIT: CNBC



ADDITIONAL INBOUND PRESS VISITS



NEW MICROSITE: AGTECHSALINASCA.COM



AGTECHSALINASCA.COM



2013 – 2016



PLANTING THE IDEA WITH FORBES

• April 2014: Initial outreach 
to Forbes on AgTech 
Summit idea

• May 2014: Connected city 
leaders with Forbes

• Forbes holds AgTech 
Summit in Salinas:
• 2015
• 2016
• 2017



TOP TIER PLACEMENTS



TOP TIER PLACEMENTS



DCI EFFORTS LEAD TO POSITIVE LOCAL COVERAGE

Forbes Ag Summit marries 
Salinas and Silicon Valleys



LIFE OF THE PROGRAM: BY THE NUMBERS

24 Site Selectors Reached

1.2 Billion Reached with Salinas 
Messages

$5 Million in Advertising 
Equivalency

15 Reporter Visits

3 Industry Awards for Program 
Results

2 Speaking Opportunities 
Elevating Thought Leadership



THE BOTTOM LINE

11-to-1 ROI

=
$5.06 Million in Advertising Equivalency
(June 2013 – March 2017) 

$443,637 in 
Retainer Fees 



WHAT’S NEXT

• Additional reporter visit

• Promoting the AgTech 
microsite with blogs and 
social media

• Salinas speaking and 
awards



THANK YOU!
We Truly Appreciate the 

Opportunity to Work with 
the City of Salinas


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	 
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	 
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19

