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DCI PROGRAM GOALS

Elevate Salinas' profile
nationally & regionally

2. Position Salinas as a global
ag-tech hub

3. Help correct misperceptions
about Salinas

4. Assist in bringing new
business to the city by
building relationships with
site selectors
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2016 INBOUND PRESS VISIT: CNBC
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ADDITIONAL INBOUND PRESS VISITS

Rural reboot: Salinas, Calif., turning crop pickers into
computer programmers

The next generation of farm workers from the 'world's salad bowl' is now helping grow crops with apps

ch neWSWORI_D By Kim Brunhuber, CBC News P 5 5:00 AMET | Last Updated: Sep 28, 2018 5:17 AMET

stante, the daughter of ¢ 5 among the first graduate:
clegy to escape a ffe of back- in the fields. (Kim Brunhu

CGTN

AMERICA

: ‘ GOING GREEN (.00,
| BUSINE;l
Innovation & education bring farming into the future [ —

WWW.CCTV-AMERICA.COM N @CCTV_America f CCTV_America » CCTV America
- -




NEW MICROSITE: AGTECHSALINASCA.COM

WHY SALINAS ~ ENTREPREMEURSHIP -~ WORKFORCE ~ LIVING HERE RESOURCES ~ MNEWS

Where Farming
Meets The Future

The Epicenter of AgTech

Salinas, California — also known as the “Salad Bowl of the
) Hatlvidaefledicalely World” — is quickly transforming inte a global hub for

agriculture technology.

From drones in the fields to robots px::cl:ing lettuce, farms are
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Why Salinas, CA
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First Annual Young Innevaters Salinas te Hest Forbes AgTech PBS Report hew Californ
Challenge of Salinas Summit 2017 ‘Salad Bowl’ is Cultivating M WHERE AGRICULTURE &

The F 3 turn Than Crops INNOVATION COLLIDE B cons St

Salinas is the nation’s fresh food

capital located in the backyard TAYLOR FARMS
of Silicon Valley. ‘Salinas-based Taylor Farms is Morlth America’s larges!
supplier of solads and healthy fresh foods. Estoblished in

1995, the company operates 12 facilities across Norh
America and produces 120 million servings of resh food

evary week, serving leading customers in foodservice,
retail produce, and propared foods.







PLANTING THE IDEA WITH FORBES

e April 2014: Initial outreach
to Forbes on AgTech
Summit idea

e May 2014: Connected city
leaders with Forbes

 Forbes holds AgTech
Summit in Salinas:
e 2015
e 2016
e 2017

Mlhrl)l::. N
SUMMITGROUP

Forbes
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HUFFPOST TECH

THE BLOG

Ag Tech Takes Center Stage in Salinas
Valley




TOP TIER PLACEMENTS
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The World's Salad Bowl
Wants To Go High Tech

Salinns, California. wanis to be a tech hub for the farming set.

JESSICA LEBER January 21, 2015

Phchegragia by (JEMARD MOLDA Lo Acgries Times
DARIO MOLINA, 22, who once worked in the fields of Salinas, Calif.. is now enrollad in a program at Hart-

nell College’s Alisal campus that crams a four-year computer science curriculim into three years. [ you're eatng a salad for lunch wday. thare's 3 good chance it came from California's

Salinas Valley the rich agricultural area an howr's dove south of Slicon Valley where mone

than two-thirds nation’s leafy greens are prod

Salinas reboots itself

-'a'-luruj fresh produce has always been a gh-precsion, labor-intensive operanon

wed There's also a decent chance it got to

The city hopes to become the state’s agricultural technology center ompared 1o crops like corm and wheat. But faced with the dechining availatslty of farm
and to turn the children of farmworkers into computer scientists AbDr K12 PN ST fos suBmIole AT bed uce, paficuloral
producers in the Salinas Valley are working 1o rely less on people and more on
BY GROFFREY MOEAN wechnology. And, perhaps countenntuitively, the city of Salinas s doing its best 1o help
REPORTING FROM SaLrmas, Cacar. thesr " .

&rio Molina's alternative
Lifix scTofls by on both sides
ol Highway 1 northc acre
upOn cre of lethuce, spin-
&CN, hearthreak.

Not me, he thinks. Mot amymone.

“Sometimes 1 reminises,” Molina
S8ys. “Dam, I remember Working in
that field. Iremembrer thatheat . that
S0ng. Now I'm just thinking, I just
WENE 0 get over this.”

He mcks a wetar bottle betwesn
his back &nd the drivers seat of his
1086 Civie to keep hizs lumbar muscles
from Stffening &5 tOWDs drif by
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TOP TIER PLACEMENTS
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Planting seeds of technulugy

[nitiative raizang capital for startups linking Silicon, Salinaz vallevs

Life €& Artz

F' TWEEKEND

FIMANCLAL TIMES | Lot

Silicon Valley meets Salinas Valley in
partnership to make farming ‘smart’

A City Turns To Lettuce Fields To Grow High-Tech Startups




DCI EFFORTS LEAD TO POSITIVE LOCAL COVERAGE

The

Cualifernian o

A GANNETT COMPANY

Salinas entering national spotlight

City's campaign to attract businesses gaining traction

Jul. 23, 2013 4:53 AM 0 Comments FRecommend | [ B

Flrecommend - 0
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City officials: Salinas is on the map: Salinas mayor and other officials announce progress in the city's marketing
efforts

NEWSL™

CHANNEL &xn

YOUR CENTRAL COAST NEWS SOURCE

Forbes Ag Summit marries
Salinas and Silicon Valleys



LIFE OF THE PROGRAM: BY THE NUMBERS

24 Site Selectors Reached

1.2 Billion Reached with Salinas |
Messages

J

S5 Million in Advertising
Equivalency

\

15 Reporter Visits

3 Industry Awards for Program
Results

2 Speaking Opportunities
Elevating Thought Leadership )




THE BOTTOM LINE

11-to-1 ROI

$5.06 Million in Advertising Equivalency $443,637 in
(June 2013 — March 2017) Retainer Fees




WHAT’S NEXT

e Additional reporter visit

e Promoting the AgTech
microsite with blogs and
social media

e Salinas speaking and
awards
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